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We monitor risks and prioritise opportunities by taking into account customer and stakeholder expectations, voluntary 

practices and regulations, industry best practices, trends in financial and sustainability reporting and emerging topics in 

news and social media.

Some of our current highest priority sustainability issues are:

 • Response to the COVID-19 crisis and support for our customers, employees and communities

 • Climate change, energy efficiency, renewable energy and sustainable transportation

 • Responsible supply chain practices, including human rights and the safety and well-being  

  of workers in our supply chain

 • Waste, recycling and the circular economy

 • Sustainable products

Amazon uses a variety of mechanisms to embed sustainability across our business. We integrate sustainability practices into 

our everyday operations via goal-setting, metrics and quarterly business reviews. 

The Nominating and Corporate Governance Committee of Amazon’s Board of Directors oversees Amazon’s environmental, 

social and corporate governance policies and initiatives, including our progress on The Climate Pledge and risks related to 

our operations, supply chain and customer engagement. The Committee also oversees and monitors Amazon’s policies and 

initiatives relating to human rights and ethical business practices.

In the area of climate change in particular, we are developing tools to identify and manage weather and climate-related risks 

across our business. The foundation of this work is the Amazon Sustainability Data Initiative (ASDI), a global and authoritative 

source for open-sourced weather, climate and sustainability data. This data, together with AWS analytical tools, enables 

cutting-edge scientific work and helps us raise the bar for our customers. 

For example, by using the NOAA weather data available in ASDI, Amazon transportation teams have been able to better 

predict how weather-related events (snowstorms, floods, heatwaves, etc.) impact customer parcel deliveries – and we have 

provided customers with more accurate delivery estimates as a result. The AWS Infrastructure team also leverages weather 

data from ASDI to better assess the impact of weather on AWS data centres. Our ultimate goal is to enable customers and 

suppliers to use the tools that we are developing in-house to improve climate resilience.

Mechanisms for  
Prioritising Our Work
At Amazon, we take a science-based, customer-centric approach to sustainability. 
We use a structured lifecycle assessment model to measure and map climate-
related risks across our value chain. We also conduct regular materiality 
assessments to understand the most significant environmental, social and 
governance topics across our business over the short, medium and long term. 
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April 2020 

Joined the European Alliance for a Green Recovery, which 

includes policymakers, businesses and organisations 

working together to support a COVID-19 economic 

recovery that addresses the threat of climate change. 

January 2020 

At the Virginia General Assembly, Amazon testified in favour 

of legislation to expand the use of energy storage to further 

integrate renewable energy into the grid in Virginia.

December 2019 

Amazon publicly praised the European Union’s intent to reach 

climate neutrality and pledged to work togetherwith the new 

EU Commission on the Green Deal.

August 2019 

Amazon leadership spoke at the National Conference of 

State Legislatures Energy Summit and implored state 

legislators to accelerate the deployment of renewable 

energy across the U.S.

June 2019 

Amazon signed a letter to the European Commission 

outlining the importance of corporate renewable energy 

procurement and encouraging that National Energy 

and Climate Plans remove barriers to renewable energy 

purchasing.

June 2019 

Amazon supported legislation introduced in the 

United States Congress that would allow clean energy 

projects access to financing by forming master limited 

partnerships.

May 2019 

Amazon wrote to the Virginia State Corporation 

Commission encouraging that more renewable energy and 

clean energy technologies be included in a long-term plan 

by Virginia’s largest electric utility.

February 2019 

Amazon spoke to the National Association of State 

Energy Officials about the importance of energy 

efficiency and renewable energy for our business 

operations, and to encourage states to help support  

the deployment of electric vehicles.

Amazon Sustainability  
Policy Positions
Increasing the deployment of renewable energy resources is valuable for the planet, 
good for business and important for our customers. As part of our sustainability 
efforts, Amazon advocates in support of public policy that advances access to and 
the expansion of clean energy. We will continue to promote policies that support 
renewable energy to power our operations. Since 2016, we have taken the following 
actions in support of promoting clean energy and addressing climate change:

01 0

0 0

1

0
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December 2018 
Amazon wrote to the Georgia Public Service Commission 

advocating for a strong renewable energy offering from  

the Georgia electric utility.

November 2018 
Amazon signed on to a joint declaration calling for 

changes to European energy policy that would allow for 

easier access to renewable energy. The declaration sought 

to reduce barriers that hinder renewable energy trading 

and tracking across borders between European Union 

member countries.

November 2018 
Amazon authored a letter to the European Commission in 

support of the removal of regulatory barriers to corporate 

sourcing of renewable energy.

September 2018 
Amazon staff spoke at the Midwest Governor’s Association 

conference and highlighted our interest in access to 

renewable energy and the importance of states reducing 

barriers to renewable energy access.

December 2017 
Amazon urged the European Union Commission to 

establish a goal of 35 % renewable energy by 2030. 

December 2017 
Amazon wrote to the California Public Utilities Commission 

in support of an electric vehicle charging programme for 

the San Diego region.

October 2017 
Amazon provided support for the regulatory approval  

of a green energy programme offering being created 

by the Florida electric utility that provides power to our 

facilities in the Jacksonville region.

October 2017 
Amazon authored a letter to the Ohio State Legislature in 

support of a bill that would reduce restrictions on the siting  

of wind energy projects in the state.

June 2017 
Amazon joined the We Are Still In coalition to express 

support for remaining in the Paris Climate Agreement.

February 2017: Amazon offered support for a Virginia bill  

to create a new community solar law in the 

Commonwealth.

April 2016 
Amazon joined Apple, Google and Microsoft in filing 

an amicus brief in support of the U.S. Environmental 

Protection Agency’s Clean Power Plan.
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United Nations Sustainable  
Development Goals
The Sustainable Development Goals (SDGs) are a collection of 17 global goals the 
United Nations General Assembly (UN) set to provide a shared blueprint for peace 
and prosperity for people and the planet, now and into the future. At Amazon, 
there are multiple ways our sustainability work aligns with these global goals.  
The following shows how our programmes correspond to the UN SDGs.

CIRCULAR ECONOMY

SUSTAINABLE OPERATIONS

PACKAGING AND PRODUCTS

THE CLOUD

PARTNERSHIPS

SUPPLY CHAIN

EMPLOYEES AND PARTNERS CUSTOMERS

COMMUNITY
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Amazon Global  
Human Rights Principles
We are committed to ensuring the people, workers and communities that support 
our entire value chain are treated with fundamental dignity and respect. We strive 
to ensure that the products and services we provide are produced in a way that 
respects human rights.

While it is the duty of governments to protect human rights, Amazon recognises our responsibility to respect and 

uphold internationally recognised human rights through the ethical treatment of our workforce and those within our 

value chain. Guided by the United Nations Guiding Principles on Business and Human Rights, we commit to embedding 

respect for human rights throughout our business. We continuously evaluate our operations and value chain to identify, 

assess and address salient human rights risks; engage key stakeholders; and prioritise key areas where we have the 

greatest opportunity to have a positive impact on workers and communities. Our approach on human rights is informed 

by international standards; we respect and support the Core Conventions of the International Labour Organisation (ILO), 

the ILO Declaration on Fundamental Principles and Rights at Work and the UN Universal Declaration of Human Rights.

We are committed to investing in our employees, the workers who make our products and the communities in which we 

operate. These principles outline our approach to human rights across all aspects of our company.

Our Workplace 

We endeavor to provide safe, inclusive and respectful workplaces, in both our own operations and those throughout our 

value chain.

Safe and healthy workplaces: We strive to be the most safety-centric organisation in the world. We provide a 

clean, safe and healthy work environment. The health, wellness and safety of our workers is our number one priority. 

Everyone has the right to a safe and healthy workplace with appropriate rules and practices for reporting and preventing 

accidents, injuries and unsafe conditions, procedures, or behaviours.

Diversity and inclusion: We are committed to diversity and inclusion throughout our business. We seek individuals 

from all backgrounds to join our teams, and we encourage people to bring their authentic, original, and best selves 

to work.

Equal opportunity: We are committed to ensuring that all workers are treated equally, and we do not tolerate 

discrimination based on race, color, national origin, gender, gender identity, sexual 

orientation, religion, disability, age, political opinion, pregnancy, migrant status, ethnicity, 

caste, marital or family status, or similar personal characteristics in hiring and working 

practices, such as job applications, promotions, job assignments, training, wages, 

benefits and termination. Our aim is to ensure employment decisions and actions are 



74AMAZON SUSTAINABILITY   GOVERNANCE

based only on business-related considerations – focused solely on an individual’s ability to perform the work, not their 

personal characteristics. As outlined in our Code of Business Conduct and Ethics, we do not tolerate discrimination, 

violent and threatening behaviour, or harassment.

Freely chosen employment: We do not tolerate the use of child labour, forced labour, or human trafficking in any 

form – including slave labour, prison labour, indentured servitude, or bonded labour – in our operations or value chain.

Employee communication: We value worker feedback. We firmly believe it is in our employees’ and the company’s 

best interests to continue our direct communications, and the best way to effect positive change is for our employees 

to continue working directly with their managers throughout the company. We respect freedom of association and our 

employees’ right to join, form, or not to join a labour union or other lawful organisation of their own selection, without 

fear of reprisal, intimidation, or harassment. We provide training to employees on topics covered within the Code of 

Business Conduct and Ethics, including how to submit anonymous complaints to Amazon’s third-party Ethics Hotline.  

We are committed to providing our employees with appropriate access to grievance mechanisms and remedial action.

Our Suppliers 

We promote safe, inclusive and respectful workplaces with our third-party suppliers and service providers. We seek 

suppliers committed to these same principles. Amazon’s Supply Chain Standards set forth requirements governing 

labour standards and working conditions. We implement this commitment through dedicated programmes that 

communicate our expectations to the third-parties we work with, monitor working conditions where Amazon-branded 

products are made or services provided, implement plans to address issues and make improvements where necessary 

and engage with stakeholders working to address specific and systemic issues.

How We Do This 

Integration throughout our business: We expect and encourage everyone in our business to embed these principles 

into their everyday work and provide employee training to raise awareness on them. We strive to evaluate and 

understand the impact of each part of our business on human rights, to address and mitigate negative impacts,  

and to invest in the people behind the products and services we provide.

Continuous improvement: To ensure we are continuing to hold the highest standards, we continuously review our 

policies and practices to ensure alignment with these principles and regularly provide updates on progress to senior 

leadership.

Collabouration: In support of these efforts, we value ongoing collabouration with a broad range of stakeholders, 

helping us remain vigilant and aware of the potential impacts – both positive and negative – of our products and 

services on the rights, interests and well-being of our employees, customers and communities around the world.



75AMAZON SUSTAINABILITY   GOVERNANCE

Our Business 

Amazon seeks to be Earth’s most customer-centric company. We are passionate builders guided by four principles: 

customer obsession rather than competitor focus, passion for invention, commitment to operational excellence and 

long-term thinking. We bring these principles to everything we do, including how we approach human rights. 

Our operations: Amazon believes the people, workers and communities who support our business should be treated 

with fundamental dignity and respect. In 2019, we employed approximately 798,000 full and part-time workers 

across the globe. We manage our operations, including the people working in them, in three segments: North America, 

International and Amazon Web Services (AWS). Our online and physical stores enable hundreds of millions of unique 

products to be sold by us and by third parties. We source, manufacture, sell and deliver millions of products to 

consumers.

Our products: Amazon Consumer Private Brands and Amazon Devices offer our customers products spanning diverse 

categories including clothing, food and beverage, electronics and home goods. Amazon’s suppliers are located around 

the world and produce, manufacture, assemble, or provide goods or services that are sold and delivered to Amazon. 

Third-party sellers: Third parties sell products directly to customers on Amazon.com spanning broad product 

categories. These orders are either fulfiled by Amazon using our operations or shipped directly by the seller to the 

customer. 

Fulfilment and logistics: More than 250,000 full-time associates support our global network of fulfilment centres. 

Amazon Fulfilment is where our employees, technology and innovation come together every day to deliver for our 

customers. Fulfilment facilities run multiple shifts per day, and employees perform a number of roles – from leading 

teams to boxing up orders and shipping directly to our customers. We fulfil customer orders in a number of ways using 

our transportation supply chain. We operate North America and International fulfilment and delivery networks and have 

co-sourced and outsourced arrangements in certain countries. We also provide digital delivery and offer products in our 

physical stores as well. 

AWS: AWS offers over 175 fully featured services from data centres globally. Ours is the largest global infrastructure 

footprint of any provider, and this footprint is constantly increasing. AWS teams around the world are building the 

future. Our people solve a wide variety of technical challenges, always focusing on the customer. Millions of customers 

– including the fastest-growing startups, largest enterprises and leading government agencies – trust AWS to power 

their technology infrastructure.   aws.amazon.com

http://aws.amazon.com
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Partnerships

01 0

0 0

1

0

Many of the cross-cutting sustainability  
issues that we prioritise at Amazon are enhanced  

via partnerships and collabourative  
initiatives with credible, knowledgeable  

and innovative industry partners. 
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Advanced Energy Buyers Group
Amazon is a founding member of the Advanced Energy Buyers Group (AEBG). 

The mission of the business-led AEBG is to engage on policies that make it 

possible for non-residential energy users to meet their own energy needs with 

advanced energy via simple, flexible, market-based solutions; and to support 

policies that facilitate the transition to an electricity system that is secure, clean, 

resilient, smart and affordable.

Advanced Energy Economy
To promote education, analysis and policy advocacy for clean energy, Amazon 

joined Advanced Energy Economy (AEE), a non-profit association of clean ener-

gy businesses that is committed to promoting clean and affordable energy tech-

nologies. AEE publishes reports, brings together stakeholders and advocates for 

advanced energy policies with state and federal policymakers on issues related 

to electric vehicles, renewable energy, energy efficiency and the smart grid.

American Council on Renewable Energy
To support our engagement on renewable energy, Amazon joined the American 

Council on Renewable Energy (ACORE), a non-profit membership organisation 

dedicated to building a secure and prosperous America with clean, renewable 

energy. ACORE convenes thought leadership forums and creates energy indus-

try partnerships to communicate the economic, security and environmental 

benefits of renewable energy.

Amader Kotha 
Amazon began working with the Amader Kotha Helpline in 2020. The Amader 

Kotha Helpline provides workers with a mechanism to report and resolve safety 

and other concerns in the ready-made garment sector in Bangladesh. The Help-

line was initially established as a project of the Alliance for Bangladesh Worker 

Safety following the Rana Plaza tragedy. In July 2018, the Helpline became 

an independent initiative available to all garment workers with the support of 

factories and brands.

 
Amfori
In 2019, Amazon began working with amfori, a leading global business associa-

tion for open and sustainable trade. Amfori brings together over 2000 retail-

ers, importers, brands and associations from over 40 countries, to drive social 

performance and improvements across global supply chains.



78AMAZON SUSTAINABILITY   GOVERNANCE

Better Cotton Initiative
Amazon is a member of the Better Cotton Initiative (BCI) to support the transi-

tion to sourcing more sustainable cotton within Amazon-owned Private Brand 

clothing products. BCI is a global non-profit organisation and the largest cotton 

sustainability programme in the world. BCI exists to make global cotton produc-

tion better for the people who produce it, better for the environment it grows in 

and better for the sector’s future.

Business for Social Responsibility
Amazon is a member of Business for Social Responsibility (BSR), a global 

non-profit that works with partners across business, civil society and govern-

ment sectors to build a just and sustainable world. Amazon participates in 

working groups such as Future of Fuels (a collabouration with a mission to drive 

a sustainable transition to low-carbon commercial road freight), Clean Cargo 

Working Group (an initiative to reduce the environmental impacts of global 

goods transportation) and Tech Against Trafficking (a coalition of technology 

companies collabourating with global experts to help eradicate human traffick-

ing using technology). 

BSR HERproject
Amazon joined BSR’s HERproject, a collabourative initiative that strives to em-

power low-income women working in global supply chains. Bringing together 

global brands, their suppliers and local NGOs, HERproject drives impact for 

women and business via workplace-based interventions on health, financial in-

clusion and gender equality. Since its inception in 2007, HERproject has worked 

in more than 700 workplaces across 14 countries and has increased the well-be-

ing, confidence and economic potential of more than 800,000 women.

 
Carbon Leadership Forum 
Amazon is committed to sponsor the Carbon Leadership Forum, an interdis-

ciplinary organisation working to accelerate the transformation of the build-

ing sector to radically reduce the embodied carbon in building materials and 

construction through collective action.  We will participate in this group to shape 

building industry standards for embodied carbon and advance resources for the 

building industry.

Centre for Climate and Energy Solutions
Amazon joined the Business Environmental Leadership Council at the Centre for 

Climate and Energy Solutions (C2ES) to work towards practical solutions to the 

world’s climate and energy challenges. C2ES is an independent, non-partisan, 

non-profit organisation working to forge practical solutions to climate change. 

HERproject
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Via strong policy and action to reduce greenhouse gas emissions, promote clean 

energy and strengthen resilience to climate impacts, C2ES works with Fortune 

500 companies to coordinate business action and business support for effective 

climate policy.

Ceres Corporate Electric Vehicle Alliance
Amazon was a launch member of Ceres Corporate Electric Vehicle Alliance, 

which brings together companies focused on the transition to electric vehicles. 

The Alliance brings together fleet operators to share best practices, engage with 

policymakers and demonstrate the value of electric vehicles for commercial use.

City Harvest U.K.
In the U.K., Amazon partners with City Harvest London to put surplus food to 

use in a sustainable way. City Harvest collects food from supermarkets, restau-

rants, manufacturers and other food business and distributes it to community 

programmes that serve meals to vulnerable people.

Closed Loop Fund
Amazon has committed $10 million to the Closed Loop Fund to increase the 

recycling of products and packaging. Via project finance, the fund provides cities 

and companies with access to the capital necessary to increase recycling rates in 

communities across America and build circular supply chains.

Corporate Eco Forum
Amazon joined the Corporate Eco Forum (CEF), an invitation-only membership 

group for large companies that demonstrate a serious commitment to sustain-

ability as a business strategy issue. CEF’s mission is to help accelerate sustain-

able business innovation by creating a neutral space for senior business leaders 

to strategise and exchange best-practice insights.  

Feeding America
Amazon partners with Feeding America to direct our surplus inventory to commu-

nities in need. Feeding America works alongside Amazon’s vast network to strate-

gically partner non-profit members and Amazon facilities to maximise the impact 

of these donations. Feeding America’s mission is to feed more than 37 million of 

America’s hungry via a nationwide network of 200 member food banks.

Global Optimism
In 2019, Amazon and Global Optimism co-founded The Climate Pledge, a 

commitment to reach net zero carbon by 2040. Global Optimism was founded 

by Christiana Figueres and Tom Rivet-Carnac, two of the architects of the Paris 

Agreement on climate change, to precipitate transformational, sector-wide 

change to halve global emissions between 2020 and 2030, eventually reaching 

net zero by 2050 or earlier.
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Good 360 
Amazon partners with Good360 to donate items that cannot be sold to those 

most in need. Good360’s mission is to transform lives by providing hope, dignity 

and a sense of renewed possibility to individuals, families and communities 

impacted by disasters or other challenging life circumstances who would oth-

erwise struggle to find that hope. Good360 has 80,000+ non-profit members 

(downstream charity partners) to whom they redistribute goods received from 

400+ corporate donors.

 
Green Chemistry and Commerce Council
Amazon is a member of the Green Chemistry and Commerce Council (GC3), a 

multi-stakeholder collabourative that drives the commercial adoption of green 

chemistry by catalysing and guiding action across all industries, sectors and 

supply chains.

In Kind Direct
Amazon works with In Kind Direct, a national charity in the U.K. that manages 

the donation of surplus products to charities across the country. Since part-

nering with In Kind Direct, we have donated more than $ 8.7 million dollars (£ 

7 million) of products. In 2019 alone, we have donated $ 1.2 million USD (£ 1 

million) to over 2,000 charities and volunteer organisations across the U.K.

Innatura
Amazon is a long-term partner of the German non-profit Innatura, which 

brokers in-kind donations to charitable organisations. Through this partnership, 

Amazon has donated to more than 1,500 charities benefiting nearly 500,000 

individuals and families in Germany with donations including toys, shoes, cloth-

ing and drugstore items, among others.

 
International Safe Transit Association
Amazon joined the International Safe Transit Association (ISTA), an organisation 

focused on the specific concerns of transport packaging. ISTA is a non-profit, 

member-driven association that sets the standards for optimising the resources 

in parcels that are designed to be survivable, sustainable and successful.

 
Leather Working Group
Amazon joined the Leather Working Group to support the transition to more 

sustainable leather in Amazon-owned Private Brand clothing products. The 

Leather Working Group seeks to improve the leather manufacturing industry by 

creating alignment on environmental priorities, bringing visibility to best practic-

es and providing suggested guidelines for continual improvement.
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Nest
In 2019, Amazon began working with Nest, a non-profit focused on the hand-

worker economy to increase global workforce inclusivity, improve women’s 

well-being beyond factories and preserve important cultural traditions around 

the world. Nest uses radical transparency, data-driven development and fair 

market access to connect craftspeople, brands and consumers in a circular and 

human-centric value chain. 

RE-Source Platform
To advocate for issues related to clean energy purchasing, Amazon is a member 

of the RE-Source Platform. RE-Source is a European alliance of stakeholders 

representing clean energy buyers and suppliers for corporate renewable energy 

sourcing. It is the first and only multi-stakeholder platform in Europe bringing 

together the interests of both buyers and sellers in order to unlock the poten-

tial of new business models, accelerate the transition to affordable renewable 

energy sources and help combat climate change.

 
Renewable Energy Buyers Alliance
To support a resilient clean energy system, Amazon joined the Renewable 

Energy Buyers Alliance (REBA). REBA is an alliance of large clean energy buyers, 

energy providers and service providers that, together with NGO partners, is 

unlocking the marketplace for all non-residential energy buyers to lead a rapid 

transition to a cleaner, prosperous, zero-carbon energy future.

 

Responsible Business Alliance
Amazon joined the Responsible Business Alliance (RBA), a non-profit coalition 

of companies committed to supporting the rights and well-being of workers 

and communities worldwide affected by the global electronics supply chain. 

The RBA is the world’s largest industry coalition dedicated to electronics supply 

chain responsibility.

 

Responsible Labour Initiative
Amazon is a member of the Responsible Labour Initiative (RLI), a multi-indus-

try, multi-stakeholder initiative run by the Responsible Business Alliance. RLI is 

focused on ensuring that the rights of workers vulnerable to forced labour in 

global supply chains are consistently respected and promoted.
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Responsible Minerals Initiative
Amazon joined the Responsible Minerals Initiative (RMI), an initiative of the Re-

sponsible Business Alliance, which provides companies with tools and resources 

to make sourcing decisions that improve regulatory compliance and support re-

sponsible sourcing from conflict-affected and high-risk areas. Founded in 2008, 

the RMI has grown into one of the most utilised and respected resources for 

companies from a range of industries addressing responsible mineral sourcing 

issues in their supply chains.

 

SolarPower Europe
Amazon joined SolarPower Europe (SPE) to help advance solar energy devel-

opment across Europe. SPE works to ensure that solar-based energy solutions 

have access to financing and funding across Europe, positioning these solutions 

with policymakers at the European and national levels, effectively communicat-

ing the benefits of solar power and more.

 

Supplier Ethical Data Exchange
Amazon is a member of the Supplier Ethical Data Exchange (Sedex), a global 

non-profit organisation that provides manufacturers and retailers with a plat-

form to manage responsible sourcing data and monitor continuous improve-

ment across their supply chains.

 

Sustainable Apparel Coalition
Amazon joined the Sustainable Clothing Coalition (SAC), an industry alliance on 

sustainable production for clothing, footwear and textiles. The Coalition uses 

the Higg Index, a standardised value chain measurement suite of tools for all 

industry participants. These tools measure environmental and social labour 

impacts across the value chain. With this data, the industry can address ineffi-

ciencies, improve sustainability performance and achieve the environmental and 

social transparency that consumers are demanding.

 

Sustainable Packaging Coalition
Amazon joined the Sustainable Packaging Coalition (SPC), an industry working 

group dedicated to a more robust environmental vision for packaging. SPC 

uses strong member support, an informed and science-based approach, supply 

chain collabourations and continuous outreach to build packaging systems that 

encourage economic prosperity and a sustainable flow of materials.
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Tech Against Trafficking 
Tech Against Trafficking (TAT), an initiative within the Business for Social Re-

sponsibility (BSR), is a coalition of technology companies collabourating with 

global experts to help eradicate human trafficking using technology. TAT works 

with civil society, law enforcement, academia, technologists and survivors to 

advance and scale the use of technology to prevent, disrupt and reduce human 

trafficking and increase and expand survivors’ access to resources.

 

Textile Exchange
Amazon joined Textile Exchange to support our commitment to sustainable 

clothing. Textile Exchange is a global non-profit that identifies and shares best 

practices on farming, materials, processing, traceability and product end-of-life 

in order to reduce the textile industry’s impact on the world’s water, soil and air, 

and the human population.

 

The Recycling Partnership
Amazon joined The Recycling Partnership to increase access to and improve 

kerbside recycling in the United States. The Recycling Partnership supports 

communities and local governments with education, infrastructure and mea-

surement related to kerbside recycling.

Truckers Against Trafficking
To further our commitment to preventing human trafficking, Amazon became an 

official corporate sponsor of Truckers Against Trafficking (TAT), an organisation 

dedicated to combatting human trafficking in the trucking industry. We incorpo-

rate TAT training modules into training for our internal fleet of drivers to teach 

them how to identify and respond to potential victims of human trafficking.

 
U.S. Partnership for Renewable Energy Finance
Amazon joined the U.S. Partnership for Renewable Energy Finance (U.S. PREF), 

a programme of ACORE, to support our work with state and federal policymak-

ers and other stakeholders to enable more renewable energy opportunities for 

cloud providers. U.S. PREF is an educational programme that provides expert 

input on how the renewable energy finance market works.

              www.TextileExchange.org
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